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Why does communication matter? —




Science communication is not enough =

® [gnorance
e —ducation

e Better, clearer,
simpler, more
entertaining...

http://www.globalchange.gov
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People are active makers of meaning =

lllustration: Jonathon Rosen, Mother Jones




Climate change is hard to get —

® Distressing &
disempowering

e Distant,
Jncertain, in
‘he future

e \\leak narrative




The unengaged public
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Disinformation

100 REAS()NS WHY
GLOBAL WARMING
IS NATURAL
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‘No proof that human
activity is to blame'
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Disinformation —




The demented media




The demented media
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The demented media

G0 ogle




Uncertainty about good practices —

HELLO

my name is

O oA viastoie;

T'S COMPLICATED B

Yale Program on Climate Change Communication and George Mason Center for Climate Change Communication
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Uncertainty about good practices —
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About 1 in 450 journal articles on climate change is about communication




What I1s needed

e funding

e collaboration
® quides

® United efforts
® hope




Questions?

Dr. Mark Meisner

nternational Environmental
Communication Association (IECA)

https://theieca.org
Mmark@theieca.org




Fair Use Notice -

This presentation contains copyrighted material the use of
which has not always been specifically authorized by the
copyright owner. This presentation was created following the
Fair Use Guidelines for Educational Multimedia. | am making
such material available in my educational capacity in an effort
to advance understanding of environmental affairs. | believe
this constitutes a fair use of any such copyrighted material as
provided for in section 107 of the US Copyright Law. In
accordance with Title 17 U.S.C. Section 107, the material in
this presentation is distributed without profit to those who
have expressed a prior interest in receiving the included
iInformation for research and educational purposes. Further
use of these materials and this presentation is restricted.




